
Profile
Christine G. Rodriguez is a leader, strategist, entrepreneur and accomplished 
communications professional with years of experience in both the corporate and 
non-profit worlds and across multiple disciplines, including:

Expertise

RodriguezÕs 30+ years of corporate and nonprofit leadership experience and accomplishments 
have earned her a solid reputation with captains of industry and her peers.  She has extensive 
executive management expertise with particular emphasis in setting measurable goals and 
delivering results.  Rodriguez is skilled in developing and implementing strategic business 
plans, including targeted marketing and communications plans.  She has a knack for building 
and motivating results-oriented teams, and knows the value of mentoring and developing future 
leaders.

Rodriguez has worked with CEOs, CFOs, community and civic leaders, elected officials, 
academia, general and trade media, engineers, and employees at all levels of for-profit and 
nonprofit organizations.   Manufacturing, factory automation, technology, defense industry, 
and the education and non-profit sectors are among those in which she has in-depth knowledge 
and experience.  A polished writer and presenter, Rodriguez has numerous speeches, 
presentations, published articles and awards to her credit.

Recent accomplishments include but are not limited to the following:
¥ creating and dedicating a monument commemorating the Boeing-Autonetics legacy
¥ editing and publishing a book titled The Formation, Evolution and Transformation of

Rockwell, written by Rockwell Chairman Emeritus Donald R. Beall
¥ publishing a book and producing three CDs of Spanish-language poetry written and narrated 

by partner, JosŽ E. Grijalva (www.JoseGrijalvaPoetry.com)
¥ launching two LLC businesses - CGR Strategic Communications 

(www.christinegrodriguez.com); and JGCG Enterprises (www.JGCGEnterprises.com)
¥ strategically positioning Rockwell as a good corporate citizen during the companyÕs

transformation and exit from Southern California and entry into Milwaukee
¥ building and opening a new 120,000 square-foot science, technology and 

freshwater education center on Lake Michigan in Milwaukee, including leading a 
$64+ million fundraising campaign for the nonprofit center (www.DiscoveryWorld.org)

¥ co-chairing and fundraising nearly $10 million for 32 arts groups in Milwaukee, along with 
co-chair Ed Zore, President/CEO of Northwestern Mutual

¥ founding board member and vice president of the Hispanic Professionals of Greater 
Milwaukee (www.HPGM.org)

¥ planning, managing and implementing special events, including James A. Lovell, Jr., Apollo 
13 Astronaut; and Robert (Bob) Ballard, Undersea Explorer and discoverer of the Titanic

ÒChristine Rodriguez speaks about 
a $59 million project that requires 
raising $20 million more as if she 
were talking about organizing a 
simple school banquet Ð without 
arrogance, but with the conÞdence 
of an executive who knows what 
sheÕs doing.Ó 
Ð iAqui! Milwaukee Magazine

ÒItÕs not often someone has the 
opportunity to build something 
from the ground up. Christine has 
been instrumental in raising funds, 
building the team, and connecting 
us to the community. We are 
grateful for her contributions and 
look forward to her continued 
involvement on the board.Ó 
 Ð Michael J. Cudahy, Chairman of 
the Board, Discovery World at Pier 
Wisconsin, Milwaukee

ÒAs Mayor and on behalf of the 
City of Chicago, I thank you for 
helping to make Tall Ships Chicago 
2006 an enjoyable and memorable 
event. Through your participation, 
an estimated 1.75 million people 
were able to view and board these 
maritime treasures and learn about 
their historical signiÞcance.Ó
Ð Mayor Richard M. Daley, 
Chicago

 ÒI have greatly enjoyed getting 
to know you and working with 
you on community projects. I am 
especially grateful for the terriÞc 
job youÕve done at Discovery 
World. Milwaukee is very fortunate 
to beneÞt from your expertise.Ó
 Ð Edward J. Zore, President 
and CEO, Northwestern Mutual, 
Milwaukee

ÒChristine Rodriguez, a Latina who 
provided signiÞcant experience, 
knowledge and resources during 
her tenure as a board director of 
the Hispanic Chamber of 
Commerce of Wisconsin.  
A cautious risk-taker, determined 
barrier-breaker and powerful 
change-maker, whose lasting 
inßuence made a great organization 
better.Ó Ð Maria Monreal-Cameron, 
HCCW President & CEO
  
 ÒRodriguez is a petite Þgure, 
but behind the diminutive 
appearance is a powerhouse that 
gets things done. In one year, she 
has helped get Discovery World at 
Pier Wisconsin off the ground.Ó 
Ð TodayÕs Wisconsin Woman 
of Milwaukee Magazine

¥ Strategic Philanthropy
¥ Community Relations/Diversity Outreach
¥ Brand Strategy
¥ Marketing Communications
¥ Strategic Planning and Execution
¥ Media and Public Relations
¥ Executive and Employee 

Communications
¥ Government Relations

¥ Fundraising
¥ Organizational Leadership
¥ Relationship Management
¥ Acquisition Integration
¥ Issues Management
¥ Speechwriting
¥ Video/Scriptwriting and Production
¥ Project Management
¥ Event Planning and Execution

ÒThe art of communication is the language of leadership.Ó 
Ð James Humes, Presidential Speechwriter
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